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The branding standards of Tres Colline Vineyards form the cornerstone for effectively 

promoting the winery across various audiences, f rom loyal club members to new wine 

enthusiasts. These guidelines are designed to create a unif ied, recognizable identity 

that reflects the vineyard’s values, heritage, and commitment to quality. 

It is essential that all employees, partners, and vendors consistently follow these 

standards to maintain a cohesive look and feel in all communications, whether 

through marketing materials, digital content, or customer interactions. By upholding 

this consistent brand image, Tres Colline Vineyards will not only enhance its 

reputation but also solidify its position as a trusted and respected name in the wine 

industry, reinforcing the long-term value and appeal of its offerings.
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Purpose 



The company name “Tres Colline Vineyards” should be used completely in all 

company messaging. It is not appropriate to use a portion of the company name 

alone. Also, it is not acceptable to use “TCV” as abbreviated or any other versions of 

the company name.

Tres Colline may be used when referencing the website url address or when the 

company or proprietors deem appropriate.
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Company Name + Usage



The Logo
The Tres Colline Vineyards logo in its 

entirety  is to be used as the default brand/

artwork  when asked to provide logo artwork. 

Two options for the logo are appropriate:

1) Tres Colline Vineyards Stacked Logo

2) Tres Colline Vineyards Horizontal Logo

However, times may arise when it is appropriate 

to use the artwork in part. The logo may be 

broken into two pieces, as outlined by the 

elements as depicted.

The Tres Colline Vineyards master  

logo is made up of two elements:

3) Symbol (element 1)

4) Text (element 2)

In most instances, the Tres Colline Vineyards 

master logo should be used EXACTLY as shown 

in this manual with no alterations. The type 

contained in the logo has been carefully crafted, 

proportioned and spaced to create a sound 

design.  

Do not rearrange the elements or change the 

proportions of the logo.

5

Tres Colline Vineyards  
Symbol (element 1)

Tres Colline Vineyards Text 
(element 2)

Tres Colline Vineyards  
Stacked Logo

Tres Colline Vineyards 
Horizontal Logo



Stroke Logo

The Stroke version of the Tres Colline Vineyards master logo should 

be used for all print scenarios where an outline is required. In these 

instances, the logo may be represented in any approved color. 

Black Only Logo

The Black only version of the Tres Colline Vineyards master logo 

should be used for all print scenarios, when black and white is 

required. In these instances, the logo should be represented in 

Black only.

Reverse Logo

The Tres Colline Vineyards  ‘reverse’ logo master is to be utilized 

with any dark color or high contrast backgrounds.*

*Please note that black is used only as an example. Reverse logos can may used on all 

approved high contrast backgrounds.

Logo Variations
Logo Color Variations 

The below represent the approved color variations of the Tres Colline Logo.



Clear Space

The Tres Colline Vineyards logo is displayed to best effect when positioned in clear 

space. This helps protect its integrity. In order to achieve this and ensure maximum 

impact, a clear space area has been def ined. This space should be kept clear of all 

type, graphic elements, rules and detailed areas within  

illustrations and photography.

A minimum space has been def ined in the diagram on this page. The space is the 

height of the text “Tres Colline” in the logo. This space will change proportionately 

with the size of the logo. A larger area of clear space is preferred, so please allow the 

maximum amount of clear space available.
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Improper Logo Usage
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Do NOT stretch or distort the logo in any way Do NOT introduce new colors

Do NOT add new graphical elements Do NOT add new text to the logo

Do NOT rearrange logo elements
Do NOT confine the logo within a shape

Do NOT place the logo over low contrast backgrounds Do NOT grayscale the logo

Do NOT place the logo over distracting colors or patterns

of oregon



Color Palette

	 WHITE
	 Pantone White
	 RGB: 255 | 255 | 255
	 CMYK:  0 | 0 | 0 | 0
	 Web: #ffffff

	 BLACK
	 Pantone DS Process Black U
	 RGB: 35 | 31 | 32
	 CMYK:  0 | 0 | 0 | 100
	 Web: #000000

	 RED
	 RGB: 153 | 51 | 51
	 CMYK:  27 | 90 | 81 | 22
	 Web: #993333

	 GREEN
	 RGB: 48 | 73 | 62
	 CMYK:  77 | 50 | 69 | 45
	 Web: #30493e

	 TAN
	 RGB: 213 | 198 | 168
	 CMYK:  17 | 19 | 36 | 0
	 Web: #d5c6a8
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Typography
The Tres Colline Vineyards identity system utilizes

Redmayne Regular as its default typeface.
Redmayne Font Family is f ree to use for commercial and personal use.

Redmayne Regular 

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()
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